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Event Schedule

MEDIA EVENT, New York City (October, 2009)

TEAM SUMMIT, Las Vegas, Nevada (November, 2009)

NAIAS, Detroit, Michigan (January, 2010)

CEREMONIAL OPENING, Lansing, Michigan (May, 2010)
COMPETITION SERIES, Michigan (May-July, 2010)

PUBLIC EVENT at LIFELOCK 400 NASCAR RACE, Michigan (June, 2010)
MIS OPEN HOUSE/EXECUTIVE SUMMIT, Michigan (June, 2010)
CLEVELAND CELEBRATION EVENT, Cleveland, Ohio (August, 2010)
AWARDS CEREMONY, Washington, D.C. (September, 2010)
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West Philly Hybrid X Team

High school students from Philadelphia's inner city, the West
Philly Hyhirid ¥ Team, are bringing their winning record to the to
the $10 million Progressive Automaotive ¥ PRIZE competition.
The Tearm will provide a powerful example of how urban young
people can impact climate change and create important roles
for themsehes in the new green econarmy. The students, and
the cars they develop, will he maodels for the future.

The West Philly Hybrid ¥ Team is based at the West
FPhiladelphia High School's Acadermy of Automotive and
Mechanical Engineering (AAME), & public high school serving
one ofthe most disadvantaged neighborhoods in the city of
Philadelphia. The Tearn of students and teachers, with suppaort
from husiness and higher education partners organized by
Philadelphia Academies, Inc., has achieved unprecedented
success that positions it perfectly to padicipate in the
Froaressive Automotive X PRIZE competition.

Team Facts

Leader Name
Simon Hauger

Location
Fennsylania (LISMA)

Mainstream Vehicle Name
Evxhb

Ahlernative Vehicle Name
B

Mainstream Fuel Type
Electric/Biobutanol

Ahlternative Fuel Type
Electric/iBiodiesel

Class
Mainstream and Alternative

Website
it Bt S T T

Follow Us

(S

Videos

Revolution Through Competition



FUEL™ FUTURE

Igniting Imaginations to Empower the Next Generation

Home Middle School

Elementary High School

Meet the Teams

heet the teams from around the globe who are wying to win $10 million in prizes as they set outto create
super-effiicient wehicles we could be driving one day.

PROGRESSIVE

AUTOMOTIVE

Let the Competition Begin!

In an effort to capture entrepreneudrial energy and level the plaving field, teams are comprised of
inventors, designers, members of the automaotive industry, engineers, scientists and even students!

Winners will come intwo categories—Wainstream and Alernative

s« Mainstreamwehicle must carny four or more passengers, have four or more wheels, and offer a
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Teachers

‘Y

Parents Contest

About the Progressive
Automotive X PRIZE

Revolution Through Competition

Teams from around the globe are competing to develop the
first super-efficient vehicles that we could be driving one day.
Get up-to-speed on the world's foremast engineering

: competition,

LEARN MORE! RIZE

AUTOMOTIVE
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PRIZE BLOG -

Meet the Qualified Teams at SEMA Next Week

Last week, the Progressive Insurance Automative X PRIZE announced the results
of Design Judging, which narrowed the competition field to 43 Clualified Teams
that will progress to the next stage of the competition.

Mermbers of the Qualified Teams will be joining us for technical workshops next
week at the SEMA Show in Las Yegas (3-B Movember).  If you're gaing to
SEMA, please stop by the Progressive Insurance Autamative X PRIZE exhibit at
the Making Green Cool Zone in the Upper South Hall/30215. A dozen wehicles
fram competing teams will be on display throughout the show. Come and meet
the teams, see their vehicles first-hand, and hear their stories as they pursue 510
million in prize money.

Alza, Or. Peter Diamandis (= PRIZE Foundation CEQ and Chairman) will be in
attendance. And Eric Cahill (Progressive Automoative X PRIZE Senior Directar)
will participate in & panel session on Tuesday marning (11/3) called "Driving

(Green” fram 9:30 to noon, along with representatives from Toyota, Faord, A123

oystems and other industry leaders.  Location - Marth Hall Meeting Hooms.

Wwe hope to see you therel

Fosted by John Shore on October 30, 2009 =t 02:22 AR | Permalink | Comments [0

sponsored by BRTERETIVE

FRIZE LIMKE

Erogressive

Frogressive Automotive X PRIZE
e bsite

A PRIFE Foundation Website

CATEGORIES

Automotive Industry

Education & Qutreach

Energy & Enwironment

Government & Regulatony

edia

Prize Updates

Science & Technology

Teams & Competitors
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In LV for SEMA next wk? Come to
panel disc on Driving Green 11/3
&check out 12 cars competing 4 the
prize!l http://ow.ly/x8uz

10:23 AW Oct 25th from HootSuite

RT @DashPlusContest How can you Drive Change Today? Watch
the DASH+ launch wdeu http:tinyurl comiayj3szas

18 P Ot 20th from

#PIAXP contender @Ew-:team on the @thEl'y‘ShDW! Checlk out their
interview with Jenna Bush Hager httpe it iy 2h sl
T Ak Oct 20th from week

Ee sure to check back thZfNﬂMN.DFDQrESSiVEautDK... for
cumpetitiun updates and to track the progress of Qualified Teams
416 PMW Oct 19tk from HootSuite

Name Prog Auto X PRIZE
Location Playa YWista, CA
Web http: e progre...

Bio The official Progressive
Aultomotive ¥ PRIZE Twitter

877 1017 6

followving  fallowers  listed

Tweets 337

Favorites

e ORR - T
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W] )
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« T FBEE
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¥ Featured Dizcuszsion Undo

M Announcement from Progressive Automotive X P

Posted B monthz ago by VYanessa Hambidge, Media Conzultant
Fallowy | Delete | ¥ comments

C_rlstm ¥ Festured Dizcussion Undo
Lindsay
. ) So you want to volunteer?
Posted 5 month by Beth Buddenk T Devel rit & R
WP Prize Operations at ¥ atD}{ EleEngnunsd:tgiann Y ann Buddenbaum, Team Developme [
PRIZE Foundation Fallowy | Delete | 6 comments

Whiat are woL weoPKIND ONT

Do you believe that a single seat vehicle is a viat
[

automotive option? If so, do you think it would it
Your profile iz $5%

_ worldwide or only in select markets?

complete [ Edit ] Posted 9 months ago by Bethenn Buddenbaum, Tesm Developmert & R
at ¥ PRIZE Foundation

Fallowy | Make featured | Move to Jobs | Delete | 6 comments »

{Original invention !):
Posted 1 month ago by Musa Gulkaya, Team Leader st The EnerGravity
Fallowy | Make featured | Move to Jobs | Delete | Add comment =

ﬂ "G-Drive" is an "Emerging Power Generation Tec
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Progressive Auto X PRIZE Team to Live Blog on Thursday,
April 9

In conjunction with this week's Registered Teams Announcement, and the
opening of the New York Auto Show, Cristin Lindsay and fellow members of the
Frogressive Automotive X PRIZE team will be available here, for realk-time
comment and conversation about this week's announcement. Dant forget to
core back on Thursday from 12:30pm-1:30pm EST to post your gquestions and
speak directly with Cristin.

Registered Teams Announcement (0K09/2009)
12:22 [Be Right Back Countdown] 10 minutes b
12:31 [Be Right Back Countdown] £ minutes

12:34  Cristin Lindsay: Hello, this is Cristin Lindsay, WP Prize
Management at the X PRIZE Foundation. I'm excited ta have an
oppartunity ta live chat with all of you today. YWe are expecting a
good crowd and we'll try to address as many questions as
possible.

12:35 [Comment Fram Davidd [Cornell 100mPGE]1]
What iz the status of the NY'C press event that was slated for September of
thiz year?

12:36 Cristin Lindsay: Hi David: Thanks for asking. Ye are still
planning a press event in Fall to announce which teams have
made it through Design Judging and to reveal more details to the
public about our 2010 competition events.

12:36 [Comment From Bak (EYIM]
Greetings! everyone

12:36  Cristin Lindsay: "We have not yet set a location or specific date
for that fall press event.

12:36 Cristin Lindsay: Hi Bob, Welcome.

12:36 [Comment Fram Davidd [Cornell 100mPE]]
Will thiz be an opparttunity for teams to showcase their prototype vehicles’y

12:37  Cristin Lindsay: Yes, we will integrate prototype vehicles into our
fall press event. WWe expect there to be multiple other opportunities

CONFIDENTIAL AP T S B TRV FOS Y NSOV S PN
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How Can You and Your Sponsors Participate?

Help us tell your story!

e Team and Team Sponsors are highly encouraged to utilize
social networking channels and online opportunities such as
Facebook, MySpace, YouTube, Flickr, Twitter, blogging, etc.
to market Teams, Team Sponsors and the competition

e We can then integrate the feeds from Team-generated Social
Media to promote all Teams and the competition

e Teams and Team Sponsors are highly encouraged to create
their own Team multi-media content (photos, videos and
more) about their Team’s story, the Team vehicle building
process, vehicle testing, etc. and share it with X PRIZE in an

effort to expand outreach
CONFIDENTIAL
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Social Media & Team Content Details

e Team/Team Sponsor logos and banner advertisements may appear on
Official Team Websites

e  Official Team Websites may be linked to the official competition websites

e  Competition logo or branding may appear on Team websites, Team Sponsor
websites, Team-produced media, Team Facebook Groups/Fan Pages, Team
YouTube channels or other social networking sites with prior written
approval from X PRIZE

e Team-produced multimedia content about the Team & the competition:
e (Can be used publicly with approval by X PRIZE

e  Must comply with Sponsorship, Marks & Advertising provisions of MTA

e Caninclude coverage of vehicle development & the story of the
Team/Team members but can not include coverage of the competition
events themselves

CONFIDENTIAL
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MTA Q & A: Team Content

Q: Paragraphs 8.6.b and 8.6.c seem to prohibit the teams from filming or
having a professional video photographer or spectators film our efforts.
Is that the intent?

A: Teams (and Team Sponsors) can generate competition-related content

Content must comply with Sponsorship, Marks and Advertising provisions
of MTA

Teams (and Team Sponsors) can use this content with X PRIZE approval
(and with a license to X PRIZE)

At competition events, spectators and Team members documenting are
fine... as long as they are not paid and they do not plan to sell or publish

Agreements with third-party producers regarding Team Content are
subject to X PRIZE approval

CONFIDENTIAL Revolution Through Competition



PROGRESSIVE
AUTOMOTIVE ij RI Z E

MTA Q & A: Third-Party Producers

Q: If we already had a production deal in place with a
third-party producer, prior to signing the MTA, is
the Team responsible to disclose the contents of
the agreement and seek X PRIZE approval?

A: If the Team has entered into an agreement with a
third-party producer in connection with the
production or use of the Team Content prior to
signing the MTA, the Team shall notify X PRIZE of the
agreement and may be required to revise the
agreement to ensure it complies with the MTA

CONFIDENTIAL
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MTA Q & A: News Coverage & Media Content

Q: What is the difference between News Coverage and Media
Content?

A: News Coverage is any news program, news update or news story
in any media format devoted solely to the broadcasting or
distribution of information about current events

Media Content is the actual content gathered by paid or unpaid
documentation or recording of the competition, Team members,
interviews, names, likeness, background stories of
Teams/members, etc. developed in connection with the
competition, excluding News Coverage

X PRIZE owns all Media Rights related to competition including
the exclusive right to control Media Content ...however, Teams can
generate content as previously discussed

CONFIDENTIAL ion Through Competition
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MTA Q & A: Paid and Non-Paid Coverage

Q: What is the difference and the rules pertaining to paid
coverage and non-paid coverage?

A: If a Team or Team Sponsor is going to be paid or pay for the
use of competition-related Media Content, the Team must
obtain licensing rights from X PRIZE and pay appropriate
licensing fees

If a Team receives unpaid coverage from a news outlet, this
is considered News Coverage and rights/fees do not apply

CONFIDENTIAL
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Sponsorships and Style
Guide

Julie Zona, Director, Team Development & Relations
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MTA Q & A: Sponsorships

Q: Who can be approached regarding sponsorships and fundraising?
Who/what are our category limitations?

A: Teams are encouraged to seek out individual Team Sponsors to offset
Team costs

Prior to entering into any discussions or agreements, the Team must
provide a list of target sponsors to X PRIZE for review and seek sign-off
from X PRIZE to engage that individual or entity as a Team Sponsor

Current category limitations are as follows: insurance, utility,
energy/battery, telecom, tires, car audio, design software, computer
networking equipment and beverage

X PRIZE will notify the Teams of a category sale or the release of the
category or Team exploitation

The Big Box (giant consumer retail) category is now open for Teams to
pursue...we expect more categories to open soon

CONFIDENTIAL
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Style Guide Q & A: Vehicle Logos

Q: How many Team logo identifications are allowed on the
vehicle? Is there a limit?

A: Team logo identifications are allowed on the vehicle

Specific size and placement will be outlined in the Style
Guide

The limitations are based on percentage of vehicle space
and percentage of size not on the number of sponsor logos
you are permitted to have

CONFIDENTIAL Revolution Through Competition
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Style Guide Q & A: Vehicle Logos

Q: A big part of our budget to cover the cost of the
competition was a plan to sell space on the car just like
NASCAR. Can you give me a better idea as to how much
space | can sell and the size of ads?

A: There are opportunities for you to include your Team
Sponsor logos on the vehicle

Specifics regarding size and location will be detailed in the
Style Guide

A representative sampling of vehicles follow to demonstrate
estimated vehicle layouts and sponsor identification
territory

CONFIDENTIAL volution THIG I NGB R
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Reserved for e I o e

PIAXP Sponsors 13 :T; gt v (05 iR Temseensen,
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A = Height from bottom of body to bottom of side glass

B = Progressive Insurance Automotive X PRIZE logo at 60% of Height A
(this does not include the 25% surrounding white/clear space)
* Vehicle Number at 35% of Height B

. Progressive Insurance Automotive X PRIZE Competition logo centered on front driver’s door
Team number centered and North on rear passenger door/ahead of rear wheel opening

. Any area marked in blue is available for Team Sponsor logos

. No single Team Sponsor may have more than one logo per vehicle side but may have more
than one logo on each vehicle as long as each Team sponsor logo does not exceed 50% of
the size of the Competition Logo and as long as the total logos do not exceed 33% of the

vehicle combined per Team Sponsor
CONFIDENTIAL Revolution Through Competition
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Vehicle Example — Mainstream Class

A = Width of Hood at cut line
B = 35% of Width A

CONFIDENTIAL
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Percentage Rule — Clear Space

Required Clear Space

PROGRESSIVE

AUTOM|OTIVE

Required Clear Space
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. Individual Team Sponsor(s) logos may only be 50% maximum size (length X width) of the
Progressive Insurance Automotive X PRIZE Competition Logo and may not total more than
33% of the vehicle combined per Team Sponsor

. Progressive Insurance Automotive X PRIZE Competition Logo must be centered and placed
North on the hood
. 25% White space/clear space must be maintained surrounding the Progressive Insurance

Automotive X PRIZE Competition Logo
. Team Sponsor logos must be centered and placed towards the nose of the hood
CONFIDENTIAL Revolution Through Competition

ey
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----------- T-- JSEEEEEEE . Reserved for

O 1 Team Sponsors =

: Reserved for
PIAXP Sponsors & =

A = Height from bottom of body to bottom of side glass
B = 80% of Height A (this does not include the 25% surrounding white/clear space)
* Vehicle Number at 35% of Height B

. Progressive Insurance Automotive X PRIZE Competition Logo centered on door and towards
the front

. Team number centered and North on door and towards the rear

. Individual Team Sponsor(s) logos may only be 50% maximum size (length X width) of the

Progressive Insurance Automotive X PRIZE Competition Logo and may not total more than
33% of the vehicle combined per Team Sponsor
. 25% White space/clear space must be maintained surrounding the Progressive Insurance

Automotive X PRIZE Competition Logo
CONFIDENTIAL Revolution Through Competition
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A = Width of Hood
v B = 70% of Width A

. Individual Team Sponsor(s) logos may only be 50% maximum size (length X width) of the
Progressive Insurance Automotive X PRIZE Competition Logo and may not total more than
33% of the vehicle combined per Team Sponsor

. Progressive Insurance Automotive X PRIZE Competition Logo must be centered and placed
North on the hood

. 25% White space/clear space must be maintained surrounding the Progressive Insurance

Automotive X PRIZE Competition Logo
CONFIDENTIAL
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Reserved for
Team Sponsors =

Tanans, sdear smmmnann aae
" Reservedfor == pﬁa\{'ﬁf{{(yfi .

* PIAXP Sponsors = = .t . i EE .
Serssnssnsnnnnnnd D B e (- - -

: SIS G H
j Arssssssnsnsad awssers s /PRIZE 5 aWes munnnnsns .

A = Height from bottom of body to bottom of side glass
B = 80% of Height A (this does not include the 25% surrounding white/clear space)
* Vehicle Number at 35% of Height B

. Progressive Insurance Automotive X PRIZE Competition Logo centered on door and towards
the front

. Team number centered and North on door and towards the rear

. Individual Team Sponsor(s) logos may only be 50% maximum size (length X width) of the

Progressive Insurance Automotive X PRIZE Competition Logo and may not total more than
33% of the vehicle combined per Team Sponsor
. 25% White space/clear space must be maintained surrounding the Progressive Insurance

Automotive X PRIZE Competition Logo
CONFIDENTIAL Revolution Through Competition
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Vehicle Example — Alternative Tandem Seating

..... [ —
LT
N7’

VAR
TAILOWOLNY
AL IO

f
A

A = Width of Hood

. Individual Team Sponsor(s) logos may only be 50% maximum size (length X width) of the
Progressive Insurance Automotive X PRIZE Competition Logo and may not total more than
33% of the vehicle combined per Team Sponsor

. Progressive Insurance Automotive X PRIZE Competition Logo must be centered and placed
North on the hood
. 25% White space/clear space must be maintained surrounding the Progressive Insurance

Automotive X PRIZE Competition Logo
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Style Guide Q & A: Uniforms

Q: Required or Regulated uniforms (Logo size / location)?

A: A Style Guide governing logo use, size and placement will be
available to assist with placement and size

A website for purchasing uniforms is targeted to be up and
running by the end of this year; we will provide a link to the
uniform site at that time

There will be a range of approved merchandise from which to
choose

Prices will vary based on the uniform pieces chosen by each Team;
The uniforms will be offered at cost; X PRIZE will not profit from
the sale of the Team uniforms

CONFIDENTIAL Revolution Through Competition



PROGRESSIVE \ PRIZE

AUTOMOTIVE

Style Guide Q & A: Uniforms

Q: Where on the uniforms will the Team logo be
placed?

A: There is space on the Uniforms to include Team and
Team Sponsor logos

The Style Guide will provide you the specifics on
size and placement

CONFIDENTIAL Revolution Through Competition
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Uniform Example

mx]')(ﬂ!
EE =

| = b |
| = Area Reserved for m|
] .
= TeamSponsors a | |
d A
T T T o —

. Individual Team Sponsor(s) logos may appear only once on apparel and may only be 50%
maximum size (length X width) of the Progressive Insurance Automotive X PRIZE
Competition Logo and may not total more than 33% of the apparel as indicated by the blue
dashed areas

. Progressive Insurance Automotive X PRIZE Competition Logo must be centered if on the
back
. 25% White space/clear space must be maintained surrounding the Progressive Insurance

Automotive X PRIZE Competition Logo
CONFIDENTIAL Revolution Through Competition



prOGRESVE X’p RIZE
Style Guide Q & A: Reference

Q: Where can | find the Style Guide and updated information?

A: The goal is to have an approved, yet evolving Style Guide
available to Teams by the end of the year

The delay is due to the fact that we want to provide the
Teams the most real estate possible, allowing the sale of
equitable territory for Team sponsorships

That being said, the Style Guide is a working document and
updates will be made on a continual basis in order to
provide Teams the answers they need
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